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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer information

Name Classic Media, LLC

Granted to date
of previous ex-
tension

10/12/2022

Address 100 UNIVERSAL CITY PLAZA
UNIVERSAL CITY, CA 91608
UNITED STATES

Attorney informa-
tion

JOHN M. KIM
IPLA, LLP
4445 EASTGATE MALL
SUITE 200
SAN DIEGO, CA 92121
UNITED STATES
Primary email: litigation@ipla.com
858-272-0220

Docket no.

Applicant information

Application no. 97282502 Publication date 06/14/2022

Opposition filing
date

10/10/2022 Opposition period
ends

10/12/2022

Applicant AQUA HAZE LLC
9840 MONROE DR
DALLAS, TX 75220
UNITED STATES

Goods/services affected by opposition

Class 005. First Use: None First Use In Commerce: None
All goods and services in the class are opposed, namely: Gummy vitamins

Class 034. First Use: None First Use In Commerce: None
All goods and services in the class are opposed, namely: Electronic cigarettes

Grounds for opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

Dilution by blurring Trademark Act Sections 2 and 43(c)

Dilution by tarnishment Trademark Act Sections 2 and 43(c)

Marks cited by opposer as basis for opposition

https://estta.uspto.gov


U.S. registration
no.

3023822 Application date 02/28/2005

Register Principal

Registration date 12/06/2005 Foreign priority
date

NONE

Word mark CASPER

Design mark

Description of
mark

NONE

Goods/services Class 009. First use: First Use: Oct 1, 1965 First Use In Commerce: Oct 1, 1965
[ Prerecorded video cassettes, prerecorded video tapes, ] prerecorded DVD's,
and prerecorded CD-Roms featuring live action and animated children's shows
and feature films; interactive multimedia software programs for entertainment
featuring video games; prerecorded compact discs[, prerecorded audio tapes,
prerecordedaudio cassettes, and phonograph records] featuring music; decorat-
ive magnets; sunglasses; screen saver and wallpaper software for mobile tele-
phones [ ; home computers ]

U.S. registration
no.

3234730 Application date 03/28/2005

Register Principal

Registration date 04/24/2007 Foreign priority
date

NONE

Word mark CASPER THE FRIENDLY GHOST



Design mark

Description of
mark

NONE

Goods/services Class 009. First use: First Use: Aug 16, 2005 First Use In Commerce: Aug 16,
2005
[ prerecorded video cassettes, prerecorded video tapes, ] prerecorded DVDs [,
prerecorded CD-Rom featuring animated cartoons, and interactive multimedia
software programs for entertainment, namely, computer game software;
prerecorded compact discs, prerecorded audio tapes, prerecorded audio cas-
settes, and phonograph records featuring music; computer screen saver soft-
ware and wallpaper software for mobile telephones; home computers; computer
game programs; video game cartridges ]

U.S. registration
no.

722258 Application date 11/14/1960

Register Principal

Registration date 10/03/1961 Foreign priority
date

NONE

Word mark CASPER THE FRIENDLY GHOST

Design mark

Description of
mark

NONE

Goods/services Class 016. First use: First Use: Apr 17, 1958 First Use In Commerce: Jun 27,
1958
Comic Periodical and Comic Strip

U.S. registration 3848797 Application date 08/19/2009



no.

Register Principal

Registration date 09/14/2010 Foreign priority
date

NONE

Word mark CASPER AND THE SPECTRALS

Design mark

Description of
mark

NONE

Goods/services Class 016. First use: First Use: Oct 1, 2009 First Use In Commerce: Oct 1, 2009
comic books [and graphic novels]

U.S. registration
no.

1960832 Application date 01/21/1994

Register Principal

Registration date 03/05/1996 Foreign priority
date

NONE

Word mark CASPER

Design mark

Description of
mark

NONE

Goods/services Class 025. First use: First Use: May 1, 1995 First Use In Commerce: May 1,
1995
T-shirts, sweatshirts, sweatpants, sweatsuits, caps, pajamas, shorts,
trousers,hosiery, shoes, Halloween costumes and masks sold in connection
therewith, sleepwear

U.S. registration
no.

3745121 Application date 02/14/2008

Register Principal

Registration date 02/02/2010 Foreign priority
date

NONE

Word mark CASPER'S SCARE SCHOOL

Design mark

Description of
mark

NONE

Goods/services Class 041. First use: First Use: Oct 20, 2006 First Use In Commerce: Oct 1,
2009
Entertainment services, namely, [ children's entertainment and amusement cen-
ters and interactive play areas, ] television series in the nature of animated, live
action, drama, comedy, and variety television series [ and motion picture filmpro-
duction services ]
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Name JOHN M. KIM



Date 10/10/2022
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD  

 
In the Matter of Application Serial No. 97/282,502: CASPER 
Published in the Official Gazette on June 14, 2022 
 
 
CLASSIC MEDIA, LLC,  
 
Opposer,  
 
v.  
 
AQUA HAZE LLC , 
 
Applicant.  
 
 

 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
 

 
 
 
 
 
 

Opposition No. ______________ 

NOTICE OF OPPOSITION  
 

Classic Media, LLC (“Classic Media”), by and through its undersigned counsel, opposes 

Aqua Haze LLC’s Application Serial No. 97/282,502 in International Classes 5 and 34 (the 

“Application”) because Classic Media will be damaged by the registration of the Application.  

The grounds for opposition are as follows:  

BACKGROUND  

1. Opposer Classic Media is a Delaware limited liability company with a business 

address of 100 Universal City Plaza, Universal City, California 91068. 

2. Applicant seeks to register the standard character mark CASPER in International 

Class 5 for “gummy vitamins” and in Class International 34 for “electronic cigarettes” (the 

“Applied-For Goods”).  

3. Applicant filed the Application on February 24, 2022, based on the Applicant’s 

intent to use the applied-for mark in commerce for, inter alia, the Applied-For Goods. 
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CLASSIC MEDIA’S CASPER ENTERTAINMENT PROPERTY  
 

4. Casper the Friendly Ghost is an iconic entertainment property created in the 1930s 

and popularized through numerous comic book series, animated theatrical films, television series, 

home videos, and the 1995 blockbuster live-action feature film Casper, produced by the legendary 

Stephen Spielberg (collectively, the “Casper Entertainment Property”).  

5. The association of products with the Casper Entertainment Property is highly 

desirable, as evidenced by the number of commercial tie-ins to the 1995 film, including (but not 

limited to) Comfort Inn hotels, Pepsi soft drinks, Pizza Hut restaurants, and Kellogg’s Corn Flakes 

cereal. 

6. The commercial value of association with the Casper Entertainment Property 

remains high, as evidenced in one recent example by the title character’s licensed appearance in a 

GEICO insurance commercial, which began airing in 2019.  

7. Moreover, the commercial value of association with the Casper Entertainment 

Property is expected to further increase with the recent announcement of Opposer’s Casper the 

Friendly Ghost live action series.  

CLASSIC MEDIA’S USE AND REGISTRATION OF THE CASPER MARK S 

8. Since 1965, Classic Media and its predecessor in interest have used the CASPER, 

CASPER THE FRIENDLY GHOST, CASPER’S SCARE SCHOOL, and CASPER AND THE 

SPECTRAL marks (collectively the “CASPER Marks”) in connection with various entertainment 

related goods and services, including, but not limited to, prerecorded DVDs and CD-ROMs 

featuring live action and animated children’s shows and feature films, audiovisual works, audio 

works, musical soundtracks, songs, music videos, video games, television series, magnets, 

sunglasses, clothing, costumes, sleepwear, comic strips, and comic books. 
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9. Classic Media owns U.S. Reg. No. 3,023,822 for CASPER in International Class 9 

for prerecorded DVDs and prerecorded CD-ROMs featuring live action and animated children’s 

shows and feature films; interactive multimedia software programs for entertainment featuring 

video games; prerecorded compact discs featuring music; decorative magnets; sunglasses; screen 

saver and wallpaper software for mobile telephones (TSDR record attached at Exhibit 1).  

10. Since at least as early as 1965, Classic Media and its predecessor in interest have 

used the CASPER mark (Reg. No. 3,023,822) in connection with the listed Class 9 goods.  

11. Classic Media owns U.S. Reg. No. 3,234,730 for CASPER THE FRIENDLY 

GHOST and design in International Class 9 for prerecorded DVDs (TSDR record attached at 

Exhibit 2).  

12. Since at least as early as 2005, Classic Media and its predecessor in interest have 

used the CASPER THE FRIENDLY GHOST and design mark (Reg. No. 3,234,730) in connection 

with prerecorded DVDs.  

13. Classic Media owns U.S. Reg. No. 722,258 for CASPER THE FRIENDLY 

GHOST and design in International Class 16 for comic periodicals and comic strips (TSDR record 

attached at Exhibit 3).  

14. Since at least as early as 1958, Classic Media and its predecessor in interest have 

used the CASPER THE FRIENDLY GHOST and design mark (Reg. No. 722,258) in connection 

with comic periodicals and comic strips.  

15. Classic Media owns U.S. Reg. No. 3,848,797 for CASPER AND THE 

SPECTRALS in International Class 16 for comic books (TSDR record attached at Exhibit 4). 

16. Since at least as early as 2009, Classic Media and its predecessor in interest have 

used the CASPER AND THE SPECTRALS mark (Reg. No. 3,848,797) in connection with comic 

books. 
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17. Classic Media owns U.S. Reg. No. 1,960,832 for CASPER in International Class 

25 for T-shirts, sweatshirts, sweatpants, sweatsuits, caps, pajamas, shorts, trousers, hosiery, shoes, 

Halloween costumes and masks sold in connection therewith, sleepwear (TSDR record attached 

at Exhibit 5).  

18. Since at least as early as 1995, Classic Media and its predecessor in interest have 

used the CASPER mark (Reg. No. 1,960,832) in connection with clothing related goods and 

costumes.  

19. Classic Media owns U.S. Reg. No. 3,745,121 for CASPER’S SCARE SCHOOL in 

International Class 41 for entertainment services, namely, television series in the nature of 

animated, live action, drama, comedy, and variety television series (TSDR record attached at 

Exhibit 6). 

20. Since at least as early as 2006, Classic Media and its predecessor in interest have 

used the CASPER’S SCARE SCHOOL mark (Reg. No. 3,745,121) in connection with the listed 

Class 41 entertainment services.  

21. Since its debut in the 1930s, Classic Media and its predecessors in interest have 

featured Casper the Friendly Ghost in numerous television series, comic books and feature films 

under the CASPER Marks.  

22. Additionally, for many years, Classic Media has sold or licensed an extensive array 

of merchandising products that are produced and sold in the United States and worldwide in 

association with the Casper Entertainment Property and the CASPER Marks (the “Casper 

Merchandise”). The Casper Merchandise includes, but is not limited to, clothing, headwear, paper 

and printed products, foods and snacks, beverageware, toys and video games. The Casper 

Merchandise is largely marketed to children and the parents of children.  
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23. Classic Media has expended significant financial resources and effort in promoting 

and publicizing the CASPER Marks in the United States. As a result of its exclusive use and 

promotion, the CASPER Marks have acquired valuable goodwill and fame in the United States. 

24. As a result of such tremendous commercial success in the United States, the 

CASPER Marks are famous and became famous well before the filing date of the Application or 

any use by Applicant. 

COUNT I : PRIORITY AND LIKELIHOOD OF CONFUSION  
15 U.S.C. § 1052(d) 

 
25. Classic Media incorporates by reference Paragraphs 1 through 24 above as if fully 

set forth herein.  

26. Classic Media’s rights in the CASPER Marks predate Applicant’s filing date for 

the Application.  

27. Applicant’s applied-for mark is identical and/or highly similar to Classic Media’s 

CASPER Marks as Applicant’s applied-for mark shares the identical dominant term CASPER.  

28. Applicant’s Applied-For Goods, which contain no restriction to content or subject 

matter, include use in connection with goods that are highly related to Classic Media’s CASPER 

and CASPER-formative branded goods and various goods offered and licensed under the Casper 

Entertainment Property. 

29. Applicant’s use and registration of the applied-for mark is likely to cause confusion, 

mistake, and deception as to the source of Applicant’s Applied-For Goods within the meaning of 

15 U.S.C. §§ 1114 and 1125(a). 

30. Applicant’s use and registration of the applied-for mark will injure and damage 

Classic Media and the goodwill and reputation symbolized by Classic Media’s CASPER Marks 

within the meaning of 15 U.S.C. § 1063(a). 
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31. Based on the identical nature of Applicant’s CASPER mark and Classic Media’s 

CASPER Marks and the similarity of Applicant’s Applied-For Goods and Classic Media’s 

CASPER and CASPER-formative branded goods and services, the public is likely to incorrectly 

believe that Applicant’s Applied-For Goods are connected to Classic Media. This confusion will 

cause irreparable damage to Classic Media.  

32. The Application should not be allowed under 15 U.S.C. § 1052(d), because the 

applied-for mark resembles a mark previously used in the United States by Classic Media and is 

likely to cause confusion, mistake, or to deceive.  

COUNT II: DILUTION  
15 U.S.C. § 1125(c) 

 
33. Classic Media incorporates by reference Paragraphs 1 through 32 above as if fully 

set forth herein.  

34. By virtue of the enormous popularity of the CASPER Marks in the United States, 

and the massive success, advertising, and promotion of the Casper Entertainment Property, the 

goods and services offered under the CASPER Marks have been consumed, viewed, accessed, and 

purchased by millions of people. Therefore, Classic Media’s CASPER Marks are famous among 

the general consuming public and became famous well before the filing date of the Application or 

any use by Applicant.  

35. As a result, the use and registration of the applied-for-mark by Applicant will cause, 

or will likely cause, dilution by blurring and dilution by tarnishment of the distinctive quality of 

Classic Media’s CASPER Marks in violation of 15 U.S.C. § 1125(c), with consequent damage to 

Classic Media and the public. 

CONCLUSION 

36. Classic Media respectfully requests that this opposition be sustained, and 

Application Serial No. 97/282,502 be refused registration.  
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Date: October 10, 2022 
Respectfully submitted,  
IPLA, LLP  

/John M. Kim/               . 
John M. Kim 
4445 Eastgate Mall #200 
San Diego, CA 92121 
Phone: (858) 272-0220 
Fax: (858) 272-0221 
 
Attorneys for Opposer 
Classic Media, LLC 
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